
Sinclair's actions show why we need to strengthen 
media ownership rules, not weaken them. They 
show why the license renewal process needs to 
involve more than a returned postcard. 

If the economics of station ownership dictates that 
companies become dominant, then there must be 
rules to separate programming that deals with 
information (news, history etc.) from managment.

The fact that 75% of Americans believed that Iraq 
had somthing to do with 9/11 on the eve of the war,  
and that only 25 % read newspapers is indicative of 
the breakdown in our "free press".

It is in everone's interest, regardless of party, to 
keep our airwaves free of private interest.

Sinclair is essentially contributing $10's of millions to 
a campaign.  They have essentially become part of a 
political party.

Each station should be immediatly threatened with 
licience withdrawal if they proceed without offering 
free time to a competing organization.


